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Maybank’s 
Photography 
Contest brings out 
the best on 
“Being Human” 

 
Maybank recently hosted a 
first of its kind 
photography contest 
called the ‘Maybank 
Photography contest’. This 
creative contest marks the 
first time that a Malaysian 
bank has ever organised a 
photography competition 
of this magnitude in 
Malaysia.  
The contest submission 
which started from 3 
September to 31 October 
2012 via the 
www.maybankphotoaward
s.com website had 
successfully garnered 
more than 19,000 
submissions nationwide. 
The works of the selected 
finalists of the contest 
were showcased at the 
Maybank Photography 
Awards Grand Finale held 
in 1 Utama Shopping 
centre on 23 November 
2012.  
The contest is a 
collaborative effort 
between Maybank, Leica, 
Profoto and HP(Hewlett 
Packard). 
Maybank Group Chief 
Marketing Officer, Mr. 
Adam Wee Abdullah said 
“The theme of the 
contest, "Being Human" 
was aimed at showcasing 
the very values that make 
us what we are and who 
we are through the power 
of images. We believe 
images have the ability to 
spur social development 
and cultural 
understanding, thus 

 
 

Maybank clinches dual excellence in international CR Awards 
Best Sustainability Report category 

Excellence in Provision of Literacy & Education category 

  
Maybank grabbed a double win when it received two international Corporate Responsibility awards 
recently. 
 
The Group was awarded ‘Best Sustainability Report’ from the ASEAN Corporate Sustainability 
Awards 2014 which was held in Manila, Philippines as well as the Platinum award for ‘Excellence 
in Provision of Literacy & Education’ by the Global CSR Awards 2014 in Bali, Indonesia. 
 
Both awards recognised organisations that have made great headway in their corporate 
sustainability efforts. 
 
The ASEAN Corporate Sustainability Summit & Awards (ACSSA) focuses on contemporary issues 
such as the role of social media and new business models for collaborative consumption while the 
Global CSR Summit & Awards (GCSA) focused more on exemplary programmes that have benefited 
communities and businesses alike. 
 
Maybank's Head of Group Corporate Affairs, Eliza Mohamed said, “It is encouraging to receive this 
affirmation of our corporate responsibility efforts which form an integral part of our business 
initiatives. Value creation through innovation is a big part of Maybank’s culture and it is 
consistently tied back to our everyday operations and programmes, in line with our mission of 
humanising financial services across Asia,” 
 
Both the ASEAN Corporate Sustainability Summit & Awards (ACSSA) and The Global CSR Summit & 
Awards (GCSA) recognise the importance of corporate sustainability and how innovation, 
inclusiveness as well as governance and strategy come into play in ensuring sustained progress 
towards a socially inclusive economy. 
 
The Award for Best Sustainability Report was for the Maybank 2013 Sustainability Report while the 
award for Excellence in Provision of Literacy & Education category recognised the effectiveness of 
Maybank's Cashville Kidz Financial Literacy Programme jointly run with MoneyTree Malaysia. 
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